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8 July 2021 | Cosmopolitan (UK) continued
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The Hidden Sea recently launched in the UK
and has pledged to remove 10 plastic bottles
from the ocean for every bottle sold — just in
time for Plastic Free July! So far they've
already cleaned up over three million bottles,
and with your help they reckon they could do
one billion by 2030. With notes of red apple

and creamy apricot, we’re happy to do our
bit.



6 July 2021 | A Need to Read Podcast (link to Podcast here)

Justin Moran is the serial entrepreneur and most recently co-founder of 'The Hidden Sea Wine'. The
company is aiming to remove 1 Billion plastic bottles from the ocean by 2030 and is currently at 4 million.
We discuss; the idea behind The Hidden Sea, office book clubs, books for building brands, discipline,
how you can really help clear plastic from the ocean, and much more.
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8 July 2021 | Daily Express and Daily Mirror (UK)
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10 July 2021 | Good Housekeeping (UK)
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14 July 2021 | NPR (podcast link here)
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https://www.npr.org/2021/07/14/1016147955/australian-wine-political-football

14 July 2021 | SA Wine Weekly (Link here)
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https://youtu.be/08auRstsR1M

19 July 2021 | SpringWise (Link here)
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https://www.springwise.com/innovation/food-drink/hidden-sea-sustainable-wine-brand

20 July 2021 | Five Ways to
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20 July 2021 | Drinks Retailing News
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28 July 2021 | Fashion Journal
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https://nwconnected.co.uk/kingsland-drinks-and-the-hidden-sea-continue-ocean-clean-up-mission-during-plastic-free-july/

29 July 2021 | Business Mondays (UK)
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4 August 2021 | A Glass With Nina Caplan (Olly Smith Podcast)
(UK)
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6 August 2021 | The Drinks Business (UK)
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9 August 2021 | Luxurious Magazine (UK)
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https://www.luxuriousmagazine.com/hidden-sea-australian-wine/

9 August 2021 | Luxurious Magazine (UK) (Continued)
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https://www.luxuriousmagazine.com/hidden-sea-australian-wine/

9 August 2021 | Luxurious Magazine (UK) (Continued)
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http://www.the-buyer.net/awards/peoples-choice-spirits-awards-video-brand-award/

August 2021 | Smiley News

Hidden Sea Wine has one, pretty simple mission: to remove plastic from the ocean. “We are not creating another drinking
moment, we are creating a movement,” they say.

The brand launched in 2015. Co-founder Justin Moran got into the wine industry a few years earlier - and it was by chance.
While selling ancther business, he was presented with an opportunity to get involved with a dormant facility in the Limestone
Coast in Australia. “l thought it'd be a cosy winery, but it was everything but that,” he tells Smiley News. “I had a passion for
food and wine, but that didn’t drive me - it was the opportunity that did.”

Alongside his partner Richie, Justin wanted to develop a wine brand with a purpose - one where customers could feel part of

something bigger than themselves. In the early days, it was more of a passion project, he says. But Justin and his team had
always given back to ocean projects, such as Lonely Whale and Project Zero.

[Read More: How miillets can save the environment]

However, he wanted more. Justin wanted to know exactly what was happening with the money Hidden Sea was donating to
these projects. “l wanted to know the tangible impact the business could make,” he says. In early 2020, they started working
with the ReSea Project, a community-driven Danish company operating in southeast Asia where much of the plastic waste
generated by the developed world is shipped.

“We did all our due-diligence,” he says, “we wanted to make sure that before we shared more about our work with them,
everything was done to a high standard and the impact we were making was quantifiable.”

In July 2020, the brand launched its new message: for every one bottle sold, they would remove (and recycle) the equivalent of
10 plastic bottles out of the ocean. The goal? To remove one billion bottles from the ocean by 2030,

So far, Hidden Sea has removed the equivalent of 5.5 million bottles - that's 100,000 kilos of plastic. And now, they're chuffed
they can directly show the impact their business is making.

[Read More: Seaweed is vital in the climate crisis]

Each bottle has a QR code that you can scan, so you can see exactly where plastic has been removed, the number of bottles,
and the stories behind it.

“It was hard to get that tangible change until we met ReSea,” says Justin. “We couldn’t track with certainty. But now, we have a
simple yet sophisticated operation. People understand what we stand for and they buy into the movement.”

In the UK, the brand is in Sainsbury’s, Co-op, and in Asda from next month. With Hidden Sea, you can get Shiraz, Chardonnay,
Pinot, Sauvignon, and a rose.

Everyone can relate to the environment, says Justin, but not everyone can relate to wine. Perhaps this is why Hidden Sea has
such an engaged customer base. “People come up to me with passion about our brand because of why we do what we do,” he
says.

“Ultimately, our goal is to make the next generation’s life that little bit better. We have a responsibility as a business to make a
difference and do good.”

“Oh,” adds Justin, “and the wine is delicious.”

Find out more about Hidden Sea Wine on its website.
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https://smileymovement.org/news-list/hidden-sea-wine-interview

10 August 2021 | Ticker News
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August 2021 | Daily Express (UK)
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August 2021 | Smiley News

The Hidden Sea

The vegan wine brand collects 10 plastic bottles from the ocean for every bottle of wine bought. So far, Hidden Sea has

removed the equivalent of 5.5 million bottles - that's 100,000 kilos of plastic. And now, they’re chuffed they can directly show

the impact their business is making. Read more about the brand with our Smiley News interview.
=

Lick Paint

Lick has teamed up with 4ocean, so for every 2.5 litre paint tin it sells, 4ocean removes 18g of plastic (that's the eguivalent of
two plastic bottles) from the sea. So far, the company has helped to remove just over five tons of plastic from the sea - just
short of 51,000 plastic bottles. Find out more.

Ocean Bottle

When you buy a reusable Ocean Bottle, you're funding the collection of 1,000 ocean-bound plastic bottles in weight. The
company works with Plastic Bank, who ensure 11.4kg of plastic will be collected from the ocean for the sale of every bottle. So
far, the company has collected nearly 2 million kgs of plastic. Find out more.

Lady B Sportswear

The sportswear platform for women sells products that are made from plastic bottles, fishing nets and other misplaced plastics
recovered from the ocean. The vision of the brand is to reuse materials as much as possible to create less waste - it has the
mission: "We are fighting pollution through sport”, and removes Tkg of plastic per sale. Eind out more.

Ocean Beer

The company's mission is simple: to make a craft beer that whoever drinks it, turns into a “planet-saving hero”. The company
donates 100% of its profits to ocean conservation through the Ocean Born Foundation. Ocean Beer also strives for low waste
and sustainable production across all its products, including labels made from 100% recycled materials, bottles made from over
70% recycled glass and all packaging being 100% recyclable. Find out more.

Bagboard

This is a shopping app and smart bag that helps to remove ocean plastic. Available on the App store or Google Play, you can
earn rewards to spend on your favourite sustainable brands in a brand new in-app marketplace - just by walking around
London (and soon more cities throughout the world) with a connected Smart Bag advertising ethical brands. Plastic Bank
removes ocean plastic on your behalf for each journey. You download the Bagboard app for free on Android or iOS and request
a free Bagboard smart bag to be posted to you. Find out more.

Tabby Firefly

This sustainable clothing company has a ‘One Tee, One Kg' promotion every three months. This means, for every order made
Friday to Sunday, a kilogram of ocean-bound plastic is recovered and recycled - the equivalent of 50 plastic bottles. They
count the orders and fund the plastic recovery that's done through their partners at Plastic Bank. This initiative is spaced out
with other eco weekend promotions, such as tree planting and wildflower meadow planting. Find out more.

Image credit: By somavarapu madhavi / Shutterstock
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https://smileymovement.org/news-list/companies-remove-plastic-oceans

September 2021 | Your Home (UK)
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22 August 2021 | MailOnline, Mail On Sundays (UK)
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https://www.dailymail.co.uk/home/you/article-9901323/Tom-Parker-Bowles-Olly-Smith-Eating-out.html

27 August 2021 | Eco Voice
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https://www.ecovoice.com.au/the-hidden-sea-wine-backs-epic-voyage-to-investigate-effects-of-plastic-pollution-and-climate-change-in-unexplored-areas-in-the-north-atlantic/

27 August 2021 | The Drinks Business & Retail Times (UK)
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The Hidden Sea Wine has parinered with the award-winning GROUNDTRUTH Glohal company to collect new data on
climate change and micro plastics in areas that have never hefore been accessed by boat. Findings will be used by
scientists and revealed to the wider audience through a cinematic documentary film.

Acclaimed British polar explorer and Antarctic scientist Felicity Aston MBE was joined by 5 other women to undertake this
exiraordinary explorafion.

Sophia Scott, GROUNDTRUTH co-founder, said: “We welcome the support of like-minded people and organisations like
The Hidden Sea who are aclively seeking to be part of the solution as they help to place the plastic problem in the
conscipusness of consumers and retailers. Together we can raise awareness of how everyone has a role in how much
plastic is used and discarded every year”

Sefting off from Reykjavik on August 12th, the team have sailed across the north Atlantic Ocean to arrive at the bays of
Cape Farewell on the southern tip of Greenland before turning inland through the intricate systems of fjords then up the
western coast of Greenland before arriving at Nuuk on Monday 237 August.

lUsing advanced technologies, Team UMIAQ are collecting new data on climate change and micro plastics in areas that are
only accessible now due to the melting of sea ice — directly caused by climate change. The team are also testing
GROUNDTRUTH's newly innovative and exclusive hardware and textiles created by a combination of recycled plastics and
nanoparticles containing solidified atmospheric CO2 captured from the air GROUNDTRUTH, along with their innovation
partners Expedition Air and Polycore Solution, aim to create long lasting products that have a true circular carbon footprint
while helping o reduce the global plastic pollution crisis.

Justin Moran, co-founder of The Hidden Sea, said: “Supporting the expedition to Greenland ties directly into The Hidden Sea
clear purpose — to remove plastic from the ocean. We expect the team to find micro plastics in the most remote part of the
world, an area only now accessible via boat due to the melting of glaciers. We need the world to wake up to the destruction
of our planet. The Hidden Sea and the ReSea Project work together to remove plastic from the ocean, but we need people
to understand that plastic doesn’t belong in the sea and that we must stop using our ocean as a dumping ground. Plastic
pollution is not a case of out of sight, out of mind. It's should be on all of our minds.

“A conversation about how we can all make a meaningful change to how we live is needed urgenily — as a society we have
to take responsibility for our actions and understand the huge damage we are doing before it's too late {o reverse. | am
delighted to be working with the team on this important expedition and documentary — together we can make positive
changes.”

To find out more about The Hidden Sea and its partnership with ReSea to remove plastic from the ocean please visit—
hitps:fithehiddensea.com


https://www.retailtimes.co.uk/hidden-sea-wine-partners-with-groundtruth-global-to-collect-data-on-climate-change-and-micro-plastics/

27 August 2021 | The Grocer (UK)
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1 September 2021 | Packaging News
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https://www.packagingnews.com.au/beverage/the-hidden-sea-orora-develop-sustainable-pack

1 September 2021 | jamieazzopardi.net
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2 September 2021 | Female.com.au
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September 2021 | ALLT OM VIN (Sweden)
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https://jamieazzopardi.net/the-wish-list-fathers-day/

9 September 2021 | The Telegraph
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12 September 2021 | The Sunday Post
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12 September 2021 | Telegraph Saturday (UK)
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https://www.seriousaboutrl.com/salford-make-plastic-pledge-as-club-looks-to-be-force-for-change-43130/

13 September 2021 | The Salford Red Devils
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Salford stars Andy Ackers and Rhys Williams maore than encouraged the club's decision
to follow in the footsteps of their club sponsor. Hooker Ackers said: “We all need {o be
more aware of what happens to our plastic waste. There are many great organisations
like ReSea and The Hidden Sea Wine who are working together to remove plastic waste
from the ocean. We can all do our bit by reducing the amount of plastic we use.”

Meanwhile, Williams, who raised the profile of the club with a spectacular long-range try
against Leeds at Wembley |ast season, echoed these views: “No matter how small the
change is in your plastic consumption — it will make a difference. Swapping a plastic
coffee cup for a reusable cup will mean that your annual plastic usage will drop
significantly

Salford will help The Hidden Sea's alongside fellow partners Sainsbury's and Co-op as
they look to remove 1 billion bottles from the ocean by 2030,

Speaking about Salford’s support, The Hidden Sea co-founder Justin Moran said: “It's
really great to get the support of the Red Devils —it's so easy for fans and supporters to
follow in their footsteps to make a change to how they use plastic. Whether it's swapping
plastic egg cartons for cardboard ones, taking reusable shopping bags to the
supermarket rather than buying more plastic to take plastic home. .. simple actions can

help combat this huge global crisis.” c°a
Here are his top tips for reducing plastic consumption: 0 r L) 9
V==


https://www.seriousaboutrl.com/salford-make-plastic-pledge-as-club-looks-to-be-force-for-change-43130/

20 September 2021 | About Manchester (UK) & bbpMedia

The team was inspired to take a look at their collective plastic consumption by the efforts
of local Salford-based wine merchant, Kingsland Drinks, which has partnered with The
Hidden Sea - a leading ethical wine brand that removes 10 plastic bottles from the ocean
for every bottle of wine in consumers’ hands.

The average adult in the UK uses around 175 plastic bottles every year - and is the second
largest producer of plastic waste on the planet, beaten only by the United States. With
60% of the UK's plastic waste is shipped off to developing countries the plastic pollution
problem is growing and action needs to be taken.

Andy Ackers, Hooker at Salford Red Devils said; "We all need to be more aware of what
happens to our plastic waste. There are many great organisations like ReSea and The
Hidden Sea Wine who are working together to remove plastic waste from the ocean. We
can all do our bit by reducing the amount of plastic we use.”

ReSea Project is the second organisation in the world to be certified to remove plastic from
the ocean and rivers. It's clean-up process ensures the highest level of traceability,
meaning that the reclaimed plastic from oceans and rivers can be traced all the way back

to the location where it was recovered.
he plastic waste recovered from oceans and rivers is sorted,

Rhys Williams, Winger at Salford Red Devils said from ; “No matter how small the change is
in your plastic consumption - it will make a difference. Swapping a plastic coffee cup for a
reusable cup will mean that your annual plastic usage will drop significantly.”

The Hidden Sea Wine, backed by UK retailers such as Sainsbury’s and the Co-op, has taken
over took over 6.5 million plastic bottles out of the ocean to date, as it moves towards its
goal to remave 1 billion by 2030.

Justin Moran, co-founder of The Hidden Sea said; “It's really great to get the support of the
Red Devils - it's so easy for fans and supporters to follow in their footsteps to make a
change to how they use plastic. Whether it's swapping plastic egg cartons for cardboard
ones, taking reusable shopping bags to the supermarket rather than buying more plastic to

take plastic home... simple actions can help combat this huge global crisis.”
Justin’s Top Tips for reducing plastic consumption are -
Stop using single use plastics altogether! Demand your retailers change. So obviously bring

your own bags. Buy fresh fruit and vegetables which are loose in supermarkets, rather than
pre-packed in plastic wrappers. Fruit and vegetables come with natural wrapping already.

Seek out alternative (reuse) delivery models for everyday household products. Soaps,
laundry detergent, shampoos etc. Companies similar to loopstore.co.uk

Don't buy water in plastic bottles! Remember bottled water companies don't produce water,
they produce plastic bottles.

Do not support take out restaurants that serve food in single use plastic. Eat in or bring
your own containers.

Buy eggs in cardboard boxes, rather than plastic boxes.
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https://aboutmanchester.co.uk/red-devils-pledge-reduce-plastic-waste/
https://aboutmanchester.co.uk/red-devils-pledge-reduce-plastic-waste/

24 September 2021 | By the Glass - Halliday Wine Companion

Podcast
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October | Sainsbury’s Magazine (UK)
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October 2021 | The Curiosity Project
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Ormar and Umar | 11/1/2021

Brew a cup a join Ormar and Justin for a chat! In todays episode
Omar and Justin will be discussing the sustainability state of the
drinks world as of right now and the impact that plastic waste and
pollution is causing our planet and in particular our oceans. We also
learn from Justin what The Hidden Sea are doing as a wine
company to help give back to the environment and be as pasitive
as passible!

Check The Hidden Sea out here!



https://www.seriousaboutrl.com/salford-make-plastic-pledge-as-club-looks-to-be-force-for-change-43130/
https://www.thecuriosityproject.co.uk/podcast/episode/eb9de950/conversations-with-justin-moran-of-the-hidden-sea

4 October 2021 | The Herald Sun (Print)
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4 October 2021 | The Herald Sun (Print) - (Cont)
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4 October 2021 | The Australian & Herald Sun on line
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https://www.heraldsun.com.au/subscribe/news/1/?sourceCode=HSWEB_WRE170_a&dest=https%3A%2F%2Fwww.heraldsun.com.au%2Fsport%2Fafl%2Fnews%2Fhawthorn-draft-trade-news-richie-vandenberg-reveals-hawks-plan-to-get-better%2Fnews-story%2Fff3c3f13acaaff0c1a1c92a92e711441&memtype=anonymous&mode=premium&v21=dynamic-cold-test-noscore&V21spcbehaviour=append

4 October 2021 | The_Australian (cont)
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25 October 2021 | Small Business Big Marketing Podcast
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https://smallbusinessbigmarketing.com/cause-related-entrepreneur-richie-vandenberg/

26 October 2021 | Kamcity (UK)
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https://www.kamcity.com/namnews/products-promotions/booths-and-asda-list-wine-brand-seeking-to-tackle-plastic-waste/

26 October 2021 | Wholesale Manager (UK)
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27 October 2021 | Harpers (UK)
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The Hidden Sea’s partner is ReSea Project, a Danish organisation committed to removing plastic from the
ocean and recycling it, while also improving communities mest directly affected by ocean waste and
creating awareness about responsible waste handling. it cumrently operates in Southeast Asia, which is a
major recipient of plastic waste from countries arcund the world, including the UK.

The Hidden Sea has already removed over 6. 9m plastic botles from the ocean and are on track to mest
the target of removing one billion by 2030.

From early Movember, Bocths will list The Hidden Sea Shiraz — the first UK retailer to stock a red from
The Hidden Sea - and The Hidden Sea Chardonnay. Meanwhile, supermarket giant ASDA will stock The
Hidden Sea Sauvignon Blanc from now.

Pete Fairclough, brand manager at Kingsland Drinks, said: “The Hidden Sea is an incredible brand and
one which is relentlessly focused on affecting long term, real change and making a positive difference in
the world. It's a beld brand and one, which is perfectly placed to alfract a new breed of wine lovers o the
categary; from younger consumers and ones which seek out brands that have conscious, eco-focused
agendas to those that are simply looking for delicious wine.”

Justin Maoran, ce-founder of The Hidden Sea, says: “The plastic crisis is a disgrace and we all need fo be
part of the sclution if we want fo live in a waorld fit to pass onto fulure generations. The support of Booth's
and Asda represent a massive stride towards our very clear goal; to remove single use plastic from the
ocean.”

The Hidden Sea vineyards are located on the Limesfone Coast in Scuth Australia and were once covered
by the Great Southern Ocean.

Wineries are making commitments to sustainability with Argenfinian organic winery. Domaine Bousquet,
commitfing fo betiling in the UK in a bid fo ‘substantially’ reduce its carbon emissions.


https://harpers.co.uk/news/fullstory.php/aid/29531/Kingsland_Drinks_backs_eco_wine_brand_with_new_listings.html

27 October 2021 | About Manchester (UK)

Booths stores across the North of England and ASDA are backing Kingsland Drinks’
eco wine brand The Hidden Sea, which removes 10 single use plastic bottles from the
ocean for every bottle of wine sold.

Salford-based wine importer and distributor Kingsland Drinks is the exclusive UK
distributor for The Hidden Sea Wine. The firm secured Co-op and Sainsbury’s as retail
partners when the wine brand launched in Spring 2021, The brand has gone from strength
to strength in the UK ever since, becoming a favourite amongst consumers, wine writers
and influencers,

From mid-Novernber, Booths will list The Hidden Sea Shiraz - the first UK retailer to stock
a red from The Hidden Sea - and The Hidden Sea Chardonnay. Meanwhile, supermarket
giant ASDA will stock The Hidden Sea Sauvignon Blanc from now.

The Hidden Sea’s partner is ReSea Project, a Danish organisation committed to removing
plastic from the ocean and recycling it, while also improving communities most directly
affected by ocean waste and creating awareness about responsible waste handling. It
currently operates in Southeast Asia, which is a major recipient of plastic waste from
countries around the world, including the UK.
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https://aboutmanchester.co.uk/booths-back-kingsland-drinks-eco-wine-brand-taking-plastic-out-of-the-ocean/

8 November 2021 | Small Business Big Marketing Podcast
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https://podcasts.apple.com/au/podcast/afl-legend-richie-vandenbergs-wine-brand-aims-to-remove/id319019197?i=1000541160887
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11 November 2021 | Wine with Meg & Mel Podcast
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https://podcasts.apple.com/au/podcast/can-buying-wine-save-our-plastic-problem-an/id1553838860?i=1000541529702
https://podcasts.apple.com/au/podcast/can-buying-wine-save-our-plastic-problem-an/id1553838860?i=1000541529702

22 November 2021 | Woman'’s Day
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22 November 2021 | Food & Beverage Industry News
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November 2021 | The Guardian Green Issue (UK)
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November 2021 | The Guardian - half page print ad (UK)
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November 2021 | The Times - half page print advert (UK)
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10 November 2021 | Cosmopolitan (UK)
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https://www.cosmopolitan.com/uk/fashion/style/g38157280/sustainable-ethical-gifts/

November 2021 | Closer Magazine (UK)
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16 November 2021 | Smiley Talks (UK)
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https://youtu.be/_R96wy5G33A
https://youtu.be/_R96wy5G33A

November 2021 | Nobody’s Child (UK)
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21 November 2021 | Sunday Post (UK)
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November 2021 | Lancashire Evening Post, Blackpool Gazette (UK)
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28 November 2021 | Manchester Food Tourist (UK)
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https://manchesterfoodtourist.com/2021/11/28/the-hidden-sea-wine-review/
https://manchesterfoodtourist.com/2021/11/28/the-hidden-sea-wine-review/

November 2021 | Wine Uncorked (UK)
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November 2021 | Wine Uncorked (UK) Continued
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November 2021 | Wine Uncorked (UK) Continued
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29 November 2021 | SalesTech Star (UK)
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https://salestechstar.com/guest-authors/the-role-of-social-conscience-in-the-brand-and-consumer-relationship-today/
https://salestechstar.com/guest-authors/the-role-of-social-conscience-in-the-brand-and-consumer-relationship-today/

5 December 2021 | Escape.com.au
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5 December 2021 | Escape.com.au (continued)

The appeal to socially conscious wine lovers is irresistible, particularly when doing good tastes so
good. The wines have won more than two dozen awards. The vineyard has best-in-class
credentials for sustainable agriculture, and the full range is vegan friendly. The winemakers,
Leisha Munro and Stephen Tierney, are among the best in the country, and, both born and bred
on the coast, have their roots planted firmly alongside the grapes.

Drinking wine to save the planet? It sounds like a very attractive solution — it's a win-win situation
for me and I'm more than willing to do my part. However, I'll give Justin the last word on the
subject: “Maybe it's not my plastic, but it is my planet.”

The Hidden Sea Pinot Grigio 2021, $20

The Hidden Sea wines are relaxed, easy-drinking and delicious. They're wines you wouldn't
hesitate to crack open and enjoy over a picnic or a Friday night pizza with friends. The
Hidden Sea Pinot Grigio, with its super crisp palate is a perfect warm weather wine. With its
notes of nectarine, citrus, apple and pear, and just a hint of fresh acidity it's sure to become a
summer staple. The 2021 vintage is especially good, the combination of a wet winter and
cool, dry summer providing ideal growing conditions and producing a pristine, refreshing
white.
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5 December 2021 | Gourmet on the Road
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6 December 2021 | Gourmet Traveller Wine
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https://app.gourmettravellerwine.com/editions/dec-jan-22/article/otp/off-the-press.html

8 December 2021 | Packaging News
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9 December 2021 | Packaging News EDM
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16 December 2021 | The Sun (UK)
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https://www.thesun.co.uk/money/17044634/best-wine-deals/

17 December 2021 | BuzzFeed (UK)
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December 2021 | The Guardian (UK)
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December 2021 | The Daily Mail Christmas Food & Drinks
Checklist (UK)
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30 December 2021 | Real People (UK)
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December 2021 | The Guardian (UK)

Page |95



December 2021 | Capital FM Jingle Bells Ball Partnership (UK)
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December/January Issue (21/22) | Gourmet Traveller Wine (PRINT)
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4 January 2022 | COSMOPOLITAN (UK)
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https://www.cosmopolitan.com/uk/worklife/g36966601/best-rose-wine/

4 January 2022 | MSN/COSMO (UK)
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https://www.msn.com/en-gb/foodanddrink/other/the-best-ros%C3%A9-wine-from-4-50-a-bottle-but-we-promise-it-doesn-t-taste-like-it/ss-AALVxJt?ocid=entnewsntp#image=9

5 January 2022 | GROOMED & GLOSSY (UK)
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6 January 2022 | NORTHERN LIFE MAGAZINE (UK)
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https://northernlifemagazine.co.uk/win-12-bottles-of-the-hidden-sea-wine/

14 January 2022 | talkRADIOTV (UK)
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19 January 2022 | EVENING STANDARD (UK)
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19 January 2022 | THE BUYER
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20 January 2022 | FUTURE of DRINKING - TRAILBLAZERS
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https://conversations.australianwine.com/wine-australia/Future-of-Drinking-Trailblazers-EMEA?bmid=d25692e2825c&amp;source_from=invitation

25 January 2022 | GQ MAGAZINE
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https://www.gq-magazine.co.uk/gallery/gq-shops-lifestyle
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26 January 2022 | MEDIUM (UK)
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https://medium.com/authority-magazine/justin-moran-of-the-hidden-sea-5-things-we-must-do-to-inspire-the-next-generation-about-7757434b6091

25 January 2022 | THE METRO (UK)
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27 January 2022 | THE METRO (UK)
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29 January 2022 | OFF THE SHELF (UK)
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JANUARY 2022 | SUSTAINABABBLE PODCAST (UK)

(3 Episodes (listen @ 3.20mins)
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http://www.sustainababble.fish/?p=1446
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